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Enhance and Grow Your Business. Join FDRA as a Factory Member.
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Founded in 1944, the Footwear Distributors and Retailers of America (FDRA) is the oldest, largest, and most recognized
footwear trade association in the US. It's members account for over 80% of all U.S. footwear sales.
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Why Join FDRA?
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FDRA boasts more than 70 factories as members, helping them network with U.S. footwear executives and providing them vital
information and assistance. No other association can match FDRA’s services to footwear factories.
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Nearly every major U.S. footwear company and brand are FDRA members.

ALDO « BBC International « Birkenstock « Blackstone Shoes « Brooks Sports Brown Shoe Co.
Camuto Group « Chinese Laundry « Cole Haan « Clarks « Columbia Sportswear « Converse
DSW o Deer Stags « Deckers « Dynasty Footwear « E.S. Originals « Elan Polo « Flexi « Foot Locker
Fortune Footwear « Ever Rite « Golden Chang « Golden Pacific LX] « H.H. Brown
International Seaway Trading Corp. « ].Reneé « |.C. Penney o Jimlar Corporation « K-Swiss
LaCrosse Footwear « Marchez Vous « NIKE « The NPD Group « Payless Holdings « Pou Chen
Puma « R.G. Barry « Rack Room Shoes « SG Footwear « Schwartz & Benjamin « Sears
Shoe Carnival « Skechers o Stella « Steve Madden « TATA International « The Topline Corp.
Under Armour « Vionic « Walmart « Weyco Group « Wolverine Worldwide « Zappos
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FDRA’s Executive Committee
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Rick Muskat Edward Rosenfeld Mike Jeppesen Greg Tunney Matt Priest
FDRA Chairman; FDRA Vice Chairman; FDRA Treasurer; Past FDRA Chairman; President
Principal, Deer CEOQ, Steve Madden President of Global Ops, President and CEQ, FDRA

Stags Concepts Wolverine Worldwide RG Barry Brands
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Networking: Factories who are FDRA members have great access to U.S. executives and companies.
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Training: Factories who are FDRA members receive
discounts on workshops as well as free online training to
help them enhance customer relations.
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Knowledge: Factories who are FDRA members receive
actionable business intelligence to help increase sales.
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A small investment in membership today means a larger return tomorrow!

- Mike Jeppesen, Wolverine Worldwide2 =585 %

“In today’s environment of changing compliance requirements and increased focus on factory performance,
we prioritize factories who are FDRA members. FDRA membership really gives the factories an upper hand
because of how FDRA supports them with up-to-date compliance information and industry insight.”

- Mike Jeppesen, President, Global Operations Group, Wolverine Worldwide
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FDRA’s Factory Member Low-Flat Rate
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FDRA Factory Members pay a low-flat rate of $6,000USD annually.
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This investment covers all services and assistance, including free consulting, free reports on important trends,
networking with U.S. executives, discounts on workshops, industry recognition and more.
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To join, please contact FDRA at info@fdra.org You will be sent a form to fill out and will be profiled in FDRA's
next Week in Review Bulletin which reaches hundreds of U.S. executives.
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