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We provide data-driven confidence to give our clients a 
winning advantage 
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Why NPD?  
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Highlights 
 The total footwear market  is down -1%. While each gender segment declined, Women’s contributed to nearly 

80% of the total losses. 

 Representing 28% of sales, growth for the online market has picked up again. This was not enough to reverse 
the total market’s downward trend, as retail stores saw declines of -3% or -$1.6B. However, as Chief Retail 
Industry Advisor Marshal Cohen noted in NPD’s 10 Retail Predictions for 2018, “2018 will be the year that 
physical stores challenge the proliferation of online shopping. Key categories will try to show more growth in 
stores than online, giving e-commerce a good fight.”   

 Casual and Performance accounted for 68% of the dollar sales, but saw the biggest declines. 
Work/Occupational/Safety and Sport Leisure were the only growth categories.  

 The sneaker remains the largest segment with $26.7B in dollar sales, but was down -1% vs. LY as a result of 
declines in Performance. However, Sport Leisure (non-performance) Sneakers were up +8%. Sandals and 
Slippers also grew during this time period as they continue to become year-round options. NPD’s Industry 
Analyst Beth Goldstein stated in her blog 2018’s Three C’s of Fashion Footwear and Accessories, “Function and 
versatility is top of mind. Similar to their housewares and technology, consumers are also looking for their 
footwear and accessories to do more than one thing, or to perform in a variety of conditions.” 

 Older Millennials (25-34) and Gen X (35-54) were the only growing age segments. Older Millennials (25-34) 
generated the most incremental dollars, gaining +$670MM vs. LY.  

 Consumers within the income range of $75-$100K increased their footwear spending by +3%. The under $25K 
range saw the largest losses, attributing to nearly 70% of the total market decline. 

 Responsible for almost 60% of total market sales, White consumer spending has seen a turnaround for this 
time period, up +1% to LY. The Hispanic market, the second largest segment, continues to decline. 

 The Mountain division, up +11%, was the largest growth driver in the U.S. in terms of regions. 

The total footwear market is estimated at $67B for 12ME December’17, down -1% YOY. 
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 The total footwear market is 
estimated at $67B for the 12 ME 
Dec ’17, down -1% vs. LY. While 
each gender segment declined, 
Women’s contributed to nearly 80% 
of the total losses. 

Total Footwear  Market by Gender 
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Footwear Market Sales Drivers 12ME December‘17 

Dollar Volume ($ Billions) Dollar Sales % Change 
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Total Footwear by Method of Purchase 

■ Representing 28% of sales, 
growth for the online market 
has picked up again. However, 
this growth of +5% was not 
able to offset the decline of 
store sales, down -3% vs. LY, 
which represented a -$1.6B 
loss for the period. 
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Footwear Market Sales Drivers 12ME December‘17 
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Total Footwear by Category 

Total Footwear by Type 

■ Casual and Performance accounted 
for 68% of the dollar sales, but saw 
the biggest declines. Combined, 
the two categories made up nearly 
80% of the loss, or -$2.1B in sales. 
Work/ Occupational/Safety and 
Sport Leisure were the only growth 
categories.    

■ Sneakers remain the largest 
segment with $26.7B in dollar 
sales, but were down -1% vs. LY 
due to the softness in 
Performance. Becoming all year 
round silhouettes, Sandals, up 
+2% from success in slide 
silhouettes, and Slippers (+3%), 
won in this time period. 

Dollar Volume ($ Billions) Dollar Sales % Change 

Source: The NPD Group/Consumer Tracking Service 

-12% -2% 8%

Dollar Volume ($ Billions) Dollar Sales % Change 

$0$10$20

Casual

Performance

Dress/Evening

Outdoor

Work/Occ/Safety

Sport Leisure

$0$10$20$30

Sneaker

Shoe

Boot

Sandal

Slipper



The NPD Group, Inc.  |  Proprietary and confidential 6 

Footwear Market Sales Drivers 12ME December ‘17 
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Total Footwear by Age of Wearer 

Total Footwear by Income 

■ Older Millennials (25-34) and Gen 
X (35-54) were the only growing 
age segments. Older Millennials 
(25-34) generated the most 
incremental dollars, gaining 
+$670MM vs. LY.  

Dollar Share % 

Dollar Share % Dollar Sales % Change 

Source: The NPD Group/Consumer Tracking Service 

■ Consumers within the income 
range of $75-$100K increased 
their footwear spending by +3%, 
or +$300MM incremental dollars. 
The under $25K range saw the 
largest losses, attributing to nearly 
70% of the decline or $-1.2B.   
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-15% -5% 5% 15%

Total Footwear by Ethnicity 

Total Footwear by Region 

■ Responsible for almost 60% of 
total market sales, White 
consumer spending has seen a 
turnaround for this time period, 
up +1% to LY. The Hispanic market 
remains the second largest 
segment at 20%, and continues to 
decline, down -7% or -$960MM 
incremental dollars. 

■ The South Region 
generated 37% of total 
dollar sales, but South 
Atlantic specifically 
accounted for nearly half 
of the losses throughout 
the country. The Mountain 
division, up +11%, 
generated +$430MM in 
incremental sales.  

Northeast 

Central 

South 

West 

Dollar Volume ($ Billions) Dollar Sales % Change 

Dollar Volume ($ Billions) Dollar Sales % Change 

-10% -5% 0% 5%

Footwear Market Sales Drivers 12ME December‘17 

Source: The NPD Group/Consumer Tracking Service 
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Thank you Thank you 
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