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will go less or the same amount 

Spikes in COVID-19 
are Influencing 
in-store shopping 
and spending

of consumers indicated that they 
would significantly or somewhat 
cut back spending if a national 
lockdown were enforced

61%

60%
of respondents state that spikes 
in COVID-19 cases are deterring 
them from shopping in-store

73% INCREASE IN 
CONSUMERS SAYING 
CORONAVIRUS 
IS IMPACTING THEIR 
PURCHASE DECISIONS
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Consumers say Coronavirus impacted 
their purchase decisions

Trying on Shoes

52% 67%

People still don’t 
feel safe doing the 
following...

Testing Beauty Products/Makeup

63% 80%

TRYing on Products in a dressing room

51% 73%

Working with a Sales Associate

51% 68%

Overall: Overall:

Overall: Overall:
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Not all Consumers 
Feel Comfortable 
Being Vaccinated

31%
of Consumers Won’t Get or Are Not 
Sure If They Want to Receive the 
COVID-19 Vaccine

Most Consumers 
Will Not Rush Back 
to Stores After 
Getting Vaccinated
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69% INCREASE IN 
CONSUMERS CUTTING 
BACK ON SPENDING 
DUE TO CORONAVIRUS

Say they are cutting back on spending 
due to Coronavirus
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2021
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