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Testimony for the Hearing on the Proposed Action in the Section 301 Investigation of
Brazil’s Acts, Policies, and Practices Related to Digital Trade and Electronic Payment
Services; Unfair, Preferential Tariffs; Anti-Corruption Enforcement; Intellectual Property
Protection; Ethanol Market Access; and Illegal Deforestation (USTR 2026-0397)

On behalf of the Footwear Distributors & Retailers of America (FDRA), thank you for the
opportunity to testify at this hearing.

FDRA is the footwear industry’s trade and business association, representing more than 500
footwear companies and brands across the U.S. This includes the majority of U.S. footwear
manufacturers and over 98 percent of the industry. FDRA has served the footwear industry for
more than 80 years. Our members include a broad and diverse cross section of the companies
that make and sell shoes, from small family-owned businesses to global brands that reach
consumers around the world.

International trade supports hundreds of thousands of footwear jobs in communities across the
U.S. — good-paying jobs in design, innovation, materials, sourcing, compliance,
logistics, warehousing, marketing, and retail. Added tariffs put these jobs at risk.

FDRA understands the need to ensure international trade rules are fair and that our trade
agreements benefit the American people. We also support improving intellectual property
protections in Brazil and addressing tariff barriers. However, we believe putting new tariffs on
U.S. companies that source in Brazil is the wrong approach for addressing these issues:

e Imposing tariffs on footwear harms American consumers. The U.S. government
already places high tariffs on footwear, before any new tariffs are added. Without
accounting for the new tariffs that have been added over the past year, consumer goods
have an average tariff rate of 2 percent, but footwear has an average tariff rate of 12
percent. The tariff rates are much higher for children's shoes. Kids shoes often reach rates
of 20 percent, 48 percent, and higher before any news tariffs are added. Increasing this
tariff burden, through new added 301 tariffs, will result in higher costs for hardworking
American families at a time when they already face significant economic uncertainty. In
fact, retail footwear prices have climbed 5.2 percent over the past year, outpacing overall
inflation which came in at 4.2 percent in May. Men’s footwear prices jumped 5.4
percent, the largest increase in 54 months, while women’s footwear prices rose 6.2
percent, the largest increase in 45 months. Children’s footwear prices increased 2.3
percent. As duty rates on footwear imports average 25.7 percent, the impact is
disproportionately higher compared to other imports.

e Tariffs as a remedy could have the unintended consequence of limiting footwear
sourcing in the Western Hemisphere. Brazil has become an increasingly important
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sourcing country for U.S. companies delivering footwear to American consumers. It has
grown to become the second largest Western Hemisphere supplier of footwear to the
U.S. market, providing almost 11 million pairs a year for U.S. consumers. Brazil is one
of the few nations with the capacity, infrastructure, and expertise to provide footwear for
the U.S. market at scale and at costs demanded by American consumers. Brazil provides
a key opportunity for companies to manufacture products close to U.S. consumers and
significantly reduce lead times. Applying 25 percent tariffs on Brazilian-made footwear —
in addition to the high footwear MFN rates and new 12.5 percent 301 tariffs — will drive
footwear sourcing away from Brazil and out of the Western Hemisphere.

e The proposed tariff remedy does not alleviate burdens on U.S. footwear commerce.
The purpose of 301 remedies is to address a foreign country’s acts, policies, and
practices when those acts, policies, and practices burden or restrict U.S. commerce. Less
than one percent of footwear is made in the U.S., and even less is exported to Brazil each
year. Because there is so little U.S. footwear trade into Brazil, a tariff remedy will not
ease burdens on U.S. commerce when it comes to footwear.

As you continue to hone your strategy to deal with trade issues in Brazil, we ask that you keep
the American footwear consumer in mind. Our member companies have incalculable real-world
expertise in global trade and the movement of goods in Brazil. They know first-hand the impact
added tariffs and costs have on pricing for consumers.

As you work to address important trade issues between the U.S. and Brazil, we encourage you to
strengthen the strong and mutually beneficial trading relationship between our two countries.

Sincerely,
Matt Priest
President & CEO
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